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E-Commerce and V-Business examines the impact of
the Internet and associated technologies on two related
aspects of business: electronic commerce and virtual
organisation. Using a combination of recent theory and
empirical evidence it demonstrates how forward thinking
organisations are reaping considerable strategic
advantage from exciting new business models in these
areas. Such models require radical rethinking of many
aspects of traditional business. The book covers many of
the critical and contemporary issues stemming from
these important new developments.
Aviation is one of the most widely talked about industries
in the global economy and yet airlines continue to
present an enigma. Between 2010 and 2018 the global
airline industry experienced its longest period of
sustained profitability; however, huge global profits hid a
darker side. Many airlines made inadequate profits or
serious losses while others collapsed entirely. This fifth
edition of Flying Off Course explains why. Written by
leading industry expert, Rigas Doganis, this book is an
indispensable guide to the inner workings of this exciting
industry. Providing a complete, practical introduction to
the fundamentals of airline economics and marketing, it
explores the structure of the market, the nature of airline
costs, issues around pricing and demand, and the latest
developments in e-commerce. Vibrant examples are
drawn from passenger, charter and freight airlines to
provide a dynamic view of the entire industry. This
Page 1/18

Where To Download Amadeus E Retail Airline
Booking System
completely updated edition also explores the sweeping
changes that have affected airlines in recent years. It
includes much new material on airline alliances, longhaul low-cost airlines, new pricing policies and ancillary
revenues in order to present a compelling account of the
current state of the airline industry. Offering a practical
approach and peppered with real examples, this book
will be valuable to anyone new to the airline industry as
well as those wishing to gain a wider insight into its
operations and economics. For undergraduate or
postgraduate students in transport studies, tourism and
business the book provides a unique insider's view into
the workings of this exciting industry.
This document brings together a set of latest data points
and publicly available information relevant for Platforms
& Applications This document brings together a set of
latest data points and publicly available information
relevant for Platforms & Applications periodic publication
immensely.
Airline Choices for the Future: From Alliances to Mergers
offers an up-to-date assessment of the industry as it
stands today, delivering a comprehensive insight into
how the world of airline alliances is changing, and how
the merger phenomenon is likely to fit into the new
scenario. The purpose of this book is twofold. Firstly, it
outlines the evolution and the reasons behind alliances
between international air carriers, the alliances' track
records and the way they have affected airlines and the
air transport industry. Secondly, drawing on past and
more recent developments in the industry, it examines
the experiences airlines involved in cross-border
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mergers have gone through and the advantages and
difficulties they have come across. Alliances and
mergers are presented from both the airline and the
consumer perspective. The book provides a balanced
account of where mergers and alliances have taken the
industry to date, bridging the gap between merger theory
and implemented practices and strategies. It also
identifies the challenges alliances and cross-border
mergers have faced and highlights the key forces
affecting airline development. Theoretical evidence is
supplemented by data collected via surveys and
interviews with airline executives, aviation experts,
consultants and regulatory bodies.
Airline Operations and Management: A Management
Textbook is a survey of the airline industry, mostly from a
managerial perspective. It integrates and applies the
fundamentals of several management disciplines,
particularly economics, operations, marketing and
finance, in developing the overview of the industry. The
focus is on tactical, rather than strategic, management
that is specialized or unique to the airline industry. The
primary audiences for this textbook are both senior and
graduate students of airline management, but it should
also be useful to entry and junior level airline managers
and professionals seeking to expand their knowledge of
the industry beyond their own functional area.
"This circular contains information on air transport trends
and challenges and long-term airline passenger and
frieght traffic forecasts, in total and by region of
registration, for the period through the year 2015. In
addition it includes passenger traffic forecasts for
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international route groups and global forecasts of aircraft
movements, again through to the year 2015."--P. i.
The book addresses all major aspects to be considered
for the design and operation of aircrafts within the entire
transportation chain. It provides the basic information
about the legal environment, which defines the basic
requirements for aircraft design and aircraft operation.
The interactions between airport, air traffic management
and the airlines are described. The market forecast
methods and the aircraft development process are
explained to understand the very complex and risky
business of an aircraft manufacturer. The principles of
flight physics as basis for aircraft design are presented
and linked to the operational and legal aspects of air
transport including all environmental impacts. The book
is written for graduate students as well as for engineers
and experts, who are working in aerospace industry, at
airports or in the domain of transport and logistics.
The International Encyclopedia of Hospitality
Management covers all of the relevant issues in the field
of hospitality management from both a sectoral level: *
Lodging * Restaurants * Clubs * Time-share *
Conventions As well as a functional one: * Accounting &
finance * Marketing * Human resources * Information
technology * Facilities management Its unique userfriendly structure enables readers to find exactly the
information they require at a glance; whether they
require broad detail which takes a more cross-sectional
view across each subject field, or more focussed
information which looks closely at specific topics and
issues within the hospitality industry today. Section
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Editors: Peter Harris - ACCOUNTING & FINANCE
Oxford Brookes University, UK Zheng Gu ACCOUNTING & FINANCE University of Nevada, Las
Vegas, USA Randall Upchurch - CLUB MANAGEMENT
& TIMESHARE MANAGEMENT University of Central
Florida, USA Patti Shock - EVENT MANAGEMENT
University of Nevada, Las Vegas, USA Deborah Breiter EVENT MANAGEMENT University of Central Florida,
USA David Stipanuk - FACILITIES MANAGEMENT
Cornell University, USA Darren Lee-Ross - HUMAN
RESOURCES MANAGEMENT James Cook University,
Australia Gill Maxwell - HUMAN RESOURCES
MANAGEMENT Caledonian Glasgow University, UK
Dimitrios Buhalis - INFORMATION TECHNOLOGY
University of Surrey, UK Allan Stutts - LODGING
MANAGEMENT American Intercontinental University,
USA Stowe Shoemaker - MARKETING University of
Houston, USA Linda Shea - MARKETING University of
Massachusetts, USA Dennis Reynolds RESTAURANTS & FOODSERVICE MANAGEMENT
Washington State University, USA Arie Reichel STRATEGIC MANAGEMENT Ben-Gurion University,
Israel * Global scope and focus, from an eminent
international editorial team * User-friendly A-Z structure
with three disticnt levels of entries * Fully indexed and
cross referenced with detailed references for further
study
Provides college students and recent graduates with
overviews of career paths in key industries, and includes
contact information for major employers and hiring trends
for college graduates.
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This book offers the first comprehensive exploration of
frequent flyer programs. By combining academic
research with extensive insights and examples from the
actual business world, it explores the key drivers and
strategies of airline loyalty marketing today in an
unprecedented manner. Strategy in Airline Loyalty also
explores how the programs have evolved over time from
marketing programs to financial powerhouses, identifying
both the catalysts for change, as well as the strategic
options and underlying trade-offs available to airlines.
Covering diverse angles ranging from behavioral
economics, to accounting, and structural design, the
book reviews every core aspect of frequent flyer
programs and offers extensive frameworks and
definitions. The book provides a useful and complete
reference for researchers, and helps those interested in
frequent flyer programs to develop a better
understanding of their past, present and future.
From the few tickets that were sold by Alaska Airlines
and former British Midland in December 1995 via the
industry’s first airline booking engine websites, global
online travel has grown to generate today more than half
a trillion dollars in annual revenue. This development has
brought significant changes to the airline business, travel
markets, and consumers. Today, airlines worldwide not
only use e-commerce for online marketing and selling
but also as a platform to offer unique services and
capabilities that have no counterpart in the physical
world. This book is an in-depth introduction to airline ecommerce. It covers a broad scope of areas that are
essential to an airline’s ongoing digital transformation.
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Digital properties & features E-marketing E-sales &
distribution Web customer service E-commerce
organization E-commerce strategy Written by an airline ecommerce expert and illustrated with numerous
examples of leading airlines in this area, Dr. Hanke
provides for comprehensive "behind-the-scenes" details
of how airline e-commerce works. This book is a crucial
companion for students and practitioners alike because it
allows the reader to acquire a thorough foundation of
airline e-commerce. Furthermore, the book enables the
reader to appreciate the ramifications of airline ecommerce in certain corporate areas and to take
effective action for a successful e-commerce strategy.
Global Marketing is invaluable text for M.Com, and MBA
students studying international or global marketing.
Today, many companies have trouble deciding whether
using a truly global marketing strategy is right for them.
There is a slight trend back toward localization due to
new efficiencies of customization made possible by
technology, the Internet, and new manufacturing
processes. "e;Mass Customization"e; has now taken the
place of "e;Mass Production."e; In today's world, the
customer does not always respond to a "e;one size fits
all"e; approach. Global marketing is also a field of study
in general business management to provide valuable
products, solutions and services to customers locally,
nationally, internationally and worldwide. Global
Marketing Management equips students with knowledge
and skills to enable them to make key management
decisions and understand how organisations may be
navigated through the increasingly dynamic and
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challenging global trading environment. Global marketing
management is of great importance to a company that is
looking to offer its product in an international market.
This book will give a high level overview of the planning
and organization marketing leaders must address when
considering a new country to sell its product in.
In recent years, market definition has come under attack
as an analytical tool of competition law. Scholars have
increasingly questioned its usefulness and feasibility.
That criticism comes into sharper relief in dynamic,
innovation-driven markets, which do not correspond to
the static markets on which the concept of the relevant
market was modelled. This book explores that
controversy from a comparative legal perspective, taking
into account both EU competition and US antitrust law. It
examines the manifold ways in which courts and
competition authorities in the EU and US have factored
innovation-related considerations into market delineation,
covering: innovative product markets, product
differentiation, future markets, issues going beyond
market definition proper – such as innovation
competition, innovation markets and potential
competition –, intellectual property rights, innovative
aftermarkets and multi-sided platforms. This book finds
that going forward, the role of market definition in
dynamic contexts needs to focus on its function of
market characterisation rather than on the assessment of
market power.
"Value Creation in Travel Distribution" provides a
comprehensive introduction to the world's most rapidly
growing industry. It covers the history of the industry and
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provides an introduction to the management and
operation of its three principal segments: transportation,
distribution and technology.In the text, emphasis is
placed on introducing concepts about travel as an
industry and exposing readers to various industry
practices. This book presents an insightful discussion of
the travel industry's significant strengths, weaknesses,
threats and opportunities. Topics include but are not
limited to mobile booking, ancillary revenue, virtual
meetings, social-media and location dependent services.
It exposes the reader to how current trends in
telecommunication, technology, digital media and
ecology can influence the travel industry as a whole. The
author shows some details of possible future
developments, namely evolution and revolution, and
draws a final conclusion.
This book addresses the digitization of all processes and
value chains in the tourism, travel, hospitality and catering
industries. By exploring the new technological trends it
provides a solid basis for analysing the impacts of the
Information Communication Technology (ICT) revolution on
the tourism industry. The book adopts a strategic
management and marketing perspective for tourism
enterprises and destinations. It suggests that ETourism
revolutionizes all business processes, the entire value chain
as well as the strategic relationships of tourism organizations
with all their stakeholders. It additionally focuses on how ICTs
are employed in airlines, hotels, travel agencies, tour
operators and destinations management organizations. The
book demonstrates that tourism ICTs increasingly determine
the competitiveness of the organization, and therefore, they
are critical for the competitiveness of the industry in the
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longer term. The book is aimed at advanced undergraduate
and postgraduate students in business, tourism and
hospitality programmes that need to explore how they can
use ICTs in a strategic context. It is also anticipated that
researchers and practitioners will find it useful and
stimulating. Features and benefits: Strategic perspective
demonstrates the contribution of ICTs to the competitiveness
of tourism organizations and destinations A wealth of
international examples ensure global application and
relevance Extensive use of case studies and illustrative
examples demonstrate the link between theory and real world
tourism situations Discussion topics encourage students to
analyse further the information covered Extensive
bibliography and further reading encourage more advanced
study Associated website featuring up-to-date FT articles and
power point slides create a comprehensive teaching and
learning package. Dr Dimitrios Buhalis is Course Leader of
the MSc in eTourism and Director of the Centre for eTourism
Research (CeTR) at the University of Surrey. He is also
Adjunct Professor at the Institut de Management Hotelier
International (Cornell University - ESSEC Business School) in
Paris. He serves as Vice President of the International
Federation of Information Technology and Tourism (IFITT)
and has chaired several ENTER conferences. He regularly
works as adviser for the World Tourism Organisation, the
World Tourism and Travel Council and the European
Commission.
The Air Transportation Industry: Economic Conflict and
Competition analyzes all market segments in detail,
examining such issues as which industrial-economic structure
drives decisions, the main economic problems, the
consequences for negotiations between different actors,
impacts on the global aviation market, and much more. The
book covers the entire aviation sector, including strategies,
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regulation, resilience, privatization, airport slot management,
and more. It examines how economic and strategic struggles
underlie the current market structure, both for aviation as a
whole and for the constituent actors as carriers, authorities
and handlers. This book will help reader gain insights into
possible strategic choices and the mutual competitive
strength within the future aviation market. Contains
contributions from well-known aviation scholars Includes
numerous cases studies throughout that explore a wide range
of topics Focuses on applied knowledge, with clearly
structured chapters examining topics from a global
perspective Addresses the ongoing consequences of
COVID-19 on the air transportation industry, examining
potential strategic responses in the event of subsequent
pandemics
This book offers a comprehensive understanding of the
concept and scope of the tourism industry in general and of
destination marketing and management in particular. Taking
an integrated and comprehensive approach, it focuses on
both the macro and micro aspects of destination marketing
and management. The book consists of 27 chapters
presented in seven parts with the following themes: concept,
scope and structure of destination marketing and
management, destination planning and policy, consumer
decision-making processes, destination marketing research,
destination branding and positioning, destination product
development and distribution, the role of emerging
technologies in destination marketing, destination stakeholder
management, destination safety, disaster and crisis
management, destination competitiveness and sustainability,
and challenges and opportunities for destination marketing
and management.
This third edition of Tourism Information Technology provides
a contemporary update on the complexities of using
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information technology in the tourism industry. It examines IT
applications in all sectors including airlines, travel
intermediaries, accommodation, food service, destinations,
attractions, events and entertainment. Fully updated
throughout and organized around the stages of the visitor
journey, the book reviews how tourists are using technologies
to support decision making before their trip, during their
travels and at the destination. It: - Provides comprehensive
and up to date coverage of all key topics in tourism
information technologies - Covers new areas such as (among
others) augmented and virtual reality, robotics, smart
destinations, disruptive innovation and the collaborative
economy, crowdsourcing for sustainability, online reputation
management and big data - Incorporates a wealth of
pedagogic features to aid student learning, including key
models and concepts, research and industry insights, case
studies, key terms, discussion questions, and links to useful
websites. Accompanied online by instructor PowerPoint
slides, multiple choice questions and further case studies, this
book provides a comprehensive and learning-focused text for
students of tourism and related subjects.
Provides information and advice on successfully planning and
taking a trip around the world.
Aviation has grown leaps and bounds within the last decade.
Aviation courses and training at all levels have shown an
exponential increase around the globe. There has been a
restricted focus on writing books in this sector of the
economy, mainly due to the shortage of expertise in this
specialist and complex area. This book was written with the
purpose of meeting this need of the aviation sector. Due to
the diversified nature of aviation knowledge, which includes
flying, engineering, airports, allied trades for aircraft and
airports, airline and airport management and operations,
education, etc., one text alone will not suffice and do justice
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to address all these areas. It is envisaged to develop
subsequent parts of this book to cover all these knowledge
areas. This book is the first installment of any subsequent
books and explores issues including airline management and
operations, airline business models, airport systems, flight
operational procedures, aircraft maintenance, runway safety
management systems, and air traffic management. In
particular, attention will be given to aspects such as analysis
of air traffic in a domestic market, runway safety management
systems, critical success factors for multiple MRO service
providers, key pain points of the industry to be addressed to
move into the future, new research on hub airports for
international flights, new business models for airlines, and
runway safety management systems. This book is useful to
aviation managers, educators, students, and professionals
interested in any of the above issues.
Many business sectors have been, and are being, forced to
compete with new competitors-disrupters of some sort-who
have found new ways to create and deliver new value for
customers often through the use of technology that is coupled
with a new underlying production or business model, and/or a
broad array of partners, including, in some cases, customers
themselves. Think about the disruption created by Apple by
the introduction of the iPod and iTunes, and by Netflix within
the entertainment sectors using partners within the
ecosystem; think of Uber that didn’t build an app around the
taxi business but rather built a mobility business around the
app to improve customer experience. Airline Industry
considers whether the airline industry is poised for disruptive
innovations from inside or outside of the industry. Although
airlines have a long history of continuous improvements and
innovation, few of their innovations can be classified as
disruptive innovations. The few disruptive innovations that did
emerge were facilitated, for example by new technology (jet
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aircraft) and government policy (deregulation). Now there are
new forces in play-customers who expect to receive products
that are more personalized and experience-based throughout
the entire journey, new customer interfaces (via social
media), advanced information systems and analytics,
financially powerful airlines based in emerging nations, and
the rise of unencumbered entrepreneurs who think differently
as well as platform-focused integrators.

This document brings together a set of latest data
points and publicly available information relevant for
Technology Industry. We are very excited to share
this content and believe that readers will benefit from
this periodic publication immensely.
Ziel des Lehrbuches ist es, einen umfassenden
Einblick in das gesamte Spektrum elektronischer
Informations-, Kommunikations- und
Reservierungssysteme im Tourismus zu geben. Das
Lehrbuch umfasst die Inhalte der Vorlesungen mit
Übungen an Hochschulen aller Ebenen.
Africa is expected to outperform Asia in growth over
in the next five years (2011-15), according to the
Economist. And, it also projects that seven of the top
10 fastest growing economies in the world come
from Africa Ethiopia, Mozambique, Tanzania,
Republic of Congo, Ghana, Zambia, and Nigeria.
These numbers are impressive, but they do not
reveal the myriad of opportunities and alternative
strategies to do business in Africa."Grow Rich in the
New Africa" attempts to present a number of
opportunities and strategies so that entrepreneurs,
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investors, and SMEs can piece together unique
strategy configurations to be successful in Africa. It
extends the coverage first presented in "Redefining
Business in the New Africa."Some of what you will
learn includes:Global trends and AfricaNetworks of
players in AfricaBusiness, trade, resource, and
information flows in and out of AfricaThe future of
major sectors, e.g., energy, real estate, transport,
natural resources, retail marketsBuilding strategy
around both formal and informal marketsAlternative
strategy and leverage points to do business and
invest in AfricaThe team at Afribiz has put together
their collective expertise, and that of other experts
and entrepreneurs, to help you make the most of the
opportunities in Africa in a strategic and practical
way.
Abstracts of V International Scientific and Practical
Conference
Providing a coherent and multidisciplinary approach
to digitalization, this Modern Guide aims to
systematize how the digitalization process affects
infrastructure-based industries, including
telecommunications, transport, energy, water and
postal services.
InfoWorld is targeted to Senior IT professionals.
Content is segmented into Channels and Topic
Centers. InfoWorld also celebrates people,
companies, and projects.
This fresh new text introduces IB from a truly global
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and contemporary perspective. Packed with case
studies drawn from an impressive spectrum of
countries, International Business enables students to
link theory with practice and encourages critical
thinking. Particular emphasis is placed on key issues
such as the growing role of SMEs and
entrepreneurship in IB, ethics, CSR, corporate
governance and global warming.
A distinguished economist tackles the mysteries of
the new world of e-commerce, explaining the
principles of e-market systems, assessing how the
major deal-making methods can determine the
success or failure of an enterprise, and how
information from various sources will help
entrepreneurs make the most out of Internet
business opportunities. Originally published as
Digital Dealing. Reprint.
For more than 40 years, Computerworld has been
the leading source of technology news and
information for IT influencers worldwide.
Computerworld's award-winning Web site
(Computerworld.com), twice-monthly publication,
focused conference series and custom research
form the hub of the world's largest global IT media
network.
The story of UNITAID begins with two world leaders
but quickly becomes a lesson in popular
philanthropy, involving millions of people each
making a small contribution to a program aimed at
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treating and ultimately eliminating the threat of
HIV/AIDS, tuberculosis and malaria in the
developing world. In partnership with the Clinton
HIV/AIDS Initiative (CHAI), UNICEF, and other
organizations, UNITAID has pioneered techniques
for raising massive amounts of money from a wide
pool of donors. UNITAID’s newest program,
collecting small contributions via a check-box on the
world’s biggest travel websites, launches in the
United States in January 2010. It is a fascinating
model for philanthropy, proving that you can scale up
both the fundraising and the ambition of lifesaving
treatment programs. Moreover, UNITAID has proved
able to continue its work uninterrupted by the
financial turmoil that has blighted other private and
government aid programs. It provides a model for
challenging times. Launched as a crucial component
of UNITAID’s “MassiveGood” substantial national
publicity and promotion campaign, Power in
Numbers is an inspiring case study for anyone
interested in social justice, public health,
philanthropy, or fundraising.
This book provides a flight plan for riding the
impending connectivity transformation curve. It takes
the perspective of actionability, highlighting initiatives
that executives in airlines and related businesses
can use from the insights of multi-industry
executives. The emphasis is on execution, not on
the concepts themselves. There is a cluster of at
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least four distinct megatrends that may converge to
form disruptive conditions: (1) elevated expectations
of existing and new customer segmentations, those
who expect available and accessible air mass
transportation systems, and those who expect
connected services and seamless travel on different
modes of transportation; (2) new emerging
technology, incorporated in the air and ground
vehicles, that will create new opportunities for
existing and new service providers to offer new value
propositions; (3) platforms developed around the
ecosystem of customers; and (4) the impact on
travel that the fast-changing demographic and
economic characteristics of two major countries:
India and China. These megatrends could lead
existing or new businesses to create value
propositions specifically dedicated to the new
segments once each reaches a critical mass.
Drawing on the author’s own experience in the
airline industry and related businesses, this book
discusses the "how", relating to reimagining the
business, re-entrepreneuring the organization,
innovating through partnerships, reengaging with
customers and employees, and rebranding the
business in response to these trends. This book is
recommended reading for all senior-level
practitioners of airlines and related businesses
worldwide.
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