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Consists of cases originally reported in Copyright law reporter
David Perry, Foreword by Robt. Williams. For as long as young men have been
channeling, chopping, and hopping up rods and customs, women - whether loyal
girlfriends or trouble-seeking "bad girls" - have been an integral to their scene. In
this unique portfolio evoking great 1950s pin-up artists like Vargas and Elvgren,
talented photographer David Perry depicts models in and out of cherry-picked
rods and customs wearing painstakingly chosen period dress and hairstyles.
More than 100 photos present these modern-day pin-ups under three themes:
Garage, Cruising, and Race. In addition, essays explore each topic and are also
accompanied by pulp novel covers, period mags, and ads that place the
photography in a historical context. Captions identify the car owners, photo
location, and, where appropriate, interesting car specs and histories.
Includes: Decisions of the United States Courts involving copyright.
The last thing Paisley Peterson needs is to fall in love. She left her high-stress job in Boston so
she could heal in Healing Springs--isn't that what the town is about? She needs her sisters.
She does not need a man. Asher has always been the one to take care of the people in his life,
so when sexy Paisley strolls in and takes the lead, he finds himself turned on by her
independence and confidence in a way he has never been turned on before. But after suffering
too many losses in life and with a plate already brimming with family members who need his
care and protection, can he handle the truth behind her sudden appearance in Healing
Springs? How is he supposed to allow himself to get close to her when he could lose her?
Asher and Paisley are from two different worlds with two different life plans. Will their
unplanned love affair turn into a dead end? Or will it be just the detour they have both needed
all along?

This package, consisting of text and Harvard cases with accompanying decision
analysis spreadsheets, shows how marketing analysis can be integrated into the
process of making marketing decisions. It encourages students to explore real-world
marketing problems with the help of decision-analysis software and demonstrates how
the manager without technical training can learn to use the marketing science support
tools that are now available.
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