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Sport Finance 3rd Edition
This book represents a landmark effort to bring into focus the moral and ethical
issues associated with the management of sport and sport organisations. Within
a sport context Joy DeSensi and Danny Rosenberg have critically examined a
view shared by virtually all business managers and scholars -- that ethics and
morality in management is not only good for all concerned but a necessity in
terms of the bottom line.
The hosting of sports events – whether large international events, or smaller
niche events – can have a significant and long-lasting impact on the local
environment, economy and society. Strategic Sports Event Management
provides students and event managers with an insight into the strategic
management of sports events of all scales and types, from international megaevents to school sports. Combining a unique conceptual framework with a
practical, step-by-step guide to planning, organising, managing and evaluating
events, the book explains the importance of adopting a strategic approach,
showing how to implement strategies that lead to successful outcomes over the
short and long-term. This fully revised and updated third edition uses
international case studies in every chapter, from the NBA and NFL to Formula
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One and the English Premier League, offering real-world insight into both larger
and smaller events. In addition, woven throughout the book are a series of indepth studies of the London Olympic Games, the ultimate sporting event and an
important point of reference for all practising and aspiring event managers. The
book covers every key aspect of the sports event management process,
including sports organizations, such as the IOC, FIFA and IAAF, and their
interactions with event partners, the media and promoters short-term and longterm benefits of the planning process event impact and legacy operational
functions including finance, ticketing, transport, venues, IT, human resources,
and security marketing and communications, including social networking and new
media the bidding process research and evaluation. Strategic Sports Event
Management is the leading sports event management textbook and is now
accompanied by a companion website containing a range of additional teaching
and learning features. The book is important reading for all students of sport
management or event management, and all practising event managers looking to
develop their professional skills..
Sport marketing is more accessible than ever, with sport business professionals,
companies, the media, athletes, teams, coaches, and fans connecting in new
ways and with new experiences. Sport Marketing, Fifth Edition With HKPropel
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Access, presents a modernized, current-day approach to the dynamic industry of
sport marketing. A full-color presentation brings this vibrant field to life with
comprehensive coverage—balanced between theoretical and practical—to provide
an understanding of the foundations of sport marketing and how to enhance the
sport experience. Building on the legacy that Bernard Mullin, Stephen Hardy, and
William Sutton established in the first four editions, a new author team,
handpicked by their predecessors, draw from their modern experience in the field
to add a fresh perspective to this essential text. They bring the sport industry
directly to the reader through extensive industry examples, interviews of top
sports executives, challenging case studies, and global perspectives from teams,
leagues, and other agencies around the world. Reflecting the evolving landscape
of sport marketing, the text will prepare students to stay on the leading edge with
the following updates: A focus on current and emerging technologies and how
they have revolutionized the sport industry—ranging from mobile video streaming
and fantasy sports to artificial intelligence and virtual reality Greater emphasis on
data and analytics to make more informed business decisions In-depth
examination of how social media and digital platforms serve as critical
communication channels to drive sport marketing strategy and execution New
content on target marketing, including understanding millennial sports fans and
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engaging with Generation Z Updated coverage of sales processes, addressing
both traditional methods and new strategies for the mobile age Discussion of
modern ticketing practices and the secondary ticket market, including how
leagues partner with secondary ticket providers and the impact on pricing
strategies Also new to the fifth edition are related online learning aids, now
delivered through HKPropel, designed to engage students and test
comprehension of the material. Exclusive video interviews with sport industry
leaders offer insights into how they incorporate marketing strategies into their
daily work. Discussion questions and activities for each chapter guide students to
apply core concepts, and web search activities provide opportunities for students
to compare strategies found on sport organization websites and other online
locations. In addition, chapter objectives, an opening scenario, sidebars
highlighting key concepts, and Wrap-Up, Activities, and Your Marketing Plan
sections at the ends of chapters offer students additional learning tools as they
explore how fans, players, coaches, the media, and companies interact to drive
the sport industry. With Sport Marketing, Fifth Edition With HKPropel Access,
students will develop valuable marketing skills and prepare for a successful
career in the competitive world of sport marketing. Note: A code for accessing
HKPropel is not included with this ebook but may be purchased separately.
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Now in a fully revised and updated third edition, this essential textbook introduces
the fundamentals of sport finance and sound financial management in the sport
industry. It is still the only textbook to explain every aspect of finance from the
perspective of the sport management practitioner, explaining key concepts and
showing how to apply those concepts in practice in the context of sport. The text
begins by covering finance basics and the tools and techniques of financial
quantification, using industry examples to apply the principles of financial
management to sport. It then goes beyond the basics to show how financial
management works specifically in the sport industry. Discussions include
interpreting financial statements, debt and equity financing, capital budgeting,
facility financing, economic impact, risk and return, time value of money, and
more. The final part of the book examines financial management in four sectors
of the industry: public sector sport, collegiate athletics, professional sport, and
international sport. It provides an in-depth analysis of the mechanics of financial
management within each of these sport sectors. Useful features, such as
sidebars, concept checks, practice problems, case analysis and case questions
will help students engage more deeply with financial techniques and encourage
problem-solving skills. This new edition includes a completely new chapter on
international sport, reflecting the globalized nature of the modern sport industry,
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as well expanded coverage of current issues such as digital media finance,
recent legal cases affecting collegiate sport, and the central importance of
collective bargaining. Financial Management in the Sport Industry is an essential
textbook for any undergraduate or postgraduate course in sport finance, and an
invaluable supplement to any course in sport business or sport management. It is
also an important reference for all sport management practitioners looking to
improve their understanding of finance. The book is accompanied by updated
and expanded ancillary materials, including an instructor's manual, PowerPoint
slides, and an image bank.
Sport Public Relations, Third Edition With HKPropel Access, offers a
comprehensive examination of the value and practice of public relations in sport.
Extensively updated and substantially reorganized, this third edition reflects the
evolution of the field with modern applications across a wide range of media
channels. The book’s topics align with the Common Professional Component
topics outlined by the Commission on Sport Management Accreditation
(COSMA). The author team brings together significant professional and
educational backgrounds in sport public relations to offer an engaging look at the
full range of public relations functions. Readers will learn the importance of
consistent brand communication and how to manage organizational
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relationships, both internal and external, to attain key strategic goals. The
thorough coverage of the field is built around three common themes: Public
relations is a managerial function focused on advancing the brand and engaging
key stakeholders. The communications environment is continuously evolving.
Community relations, employee relations, and donor relations are as critical as
media relations within the sport industry. Woven throughout these themes are
public relations theories applied in sport-specific contexts to help students further
understand the complexity of the sport communication ecosystem. Throughout
the book, there is guidance for practical application, including samples of public
relations materials such as news releases and employee newsletters. Be Your
Own Media sidebars highlight how sport organizations are proactively telling their
stories across various media platforms. New to this edition, case studies and
discussion questions serve as a foundation for additional learning. Other updates
include the following: Discussion of engaging key publics through social media
and other forms of digital media—such as blogs, podcasts, virtual fan
communities, and video—as well as approaches to developing content, metrics for
measuring success, and skills for managing media in sport An examination of
customer experience (CX) and how to enhance those relationships by defining
customer touch points and mapping the customer journey Considerations for
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social media usage during crisis communication, with modern examples of
effective and ineffective ways prominent sport entities have managed recent
crises Also new to the third edition are related online learning aids delivered
through HKPropel and designed to generate discussion and highlight the
opportunities and challenges that exist in sport public relations. Commentary on
current topics is accompanied by links to associated content, discussion
questions, and applied learning activities to promote engaged student learning. A
live Twitter feed for specific hashtags within HKPropel ensures regular updates.
With Sport Public Relations, Third Edition, students will better understand the
various demands of the field and learn to successfully and proactively develop
consistent communication and stronger relationships between sport
organizations and their key publics. Note: A code for accessing HKPropel is not
included with this ebook but may be purchased separately.
Sport Public Relations: Managing Organizational Communication, Second
Edition, takes a comprehensive, businesslike approach to the practice of public
relations in sport. Rather than address public relations only as a means of
supporting the marketing function or leveraging the media’s interest in an event
or organization, this text recognizes public relations as a function that is integral
to many aspects of a sport organization’s goals. The book covers all aspects of
Page 8/35

Download Ebook Sport Finance 3rd Edition
public relations, starting with the foundations of PR in sport and progressing all
the way through legal and ethical issues that sport public relations professionals
encounter. The second edition has been reorganized to better emphasize new
opportunities for sport organizations to directly engage the masses and function
as their own media. Following are some of the exciting updates to this edition: •
Discussion of social media and other e-technologies now permeates the entire
book rather than being limited to a single chapter. • Updated chapters on new
media, corporate social responsibility, and legal and ethical issues reflect areas
of growing emphasis and concern for sport organizations. • New “Insight From a
Professional” and other sidebars offer readers a firsthand account of the roles of
PR professionals in today’s sport environment. • A complete set of ancillaries
helps instructors incorporate e-technology into their courses and prepare
engaging class discussions. In a clear and engaging style, Sport Public
Relations, Second Edition, expresses the roles of public relations and PR
professionals as vital components to a sport organization’s overall management.
Updated tools including sample media releases, credentials letters, and media
guides provide students with tangible examples of the work that PR professionals
produce. Special elements throughout the text teach students what sport
communication work is like, the tasks and dilemmas practitioners face, and
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available opportunities and careers in the industry. Real-life examples and
historical events demonstrate how sport communication has evolved and the vital
role it plays in effective sport management. Chapter objectives, key terms,
summaries, and learning activities keep students focused on key topics and allow
them to better prepare for course projects and class discussion. Sport Public
Relations, Second Edition, provides the theoretical basis for industry practice as
well as guidance on applying those concepts. Readers will learn about the history
of sport public relations and how it is evolving; the foundations for effective media
relations in sport, including information services and organization media; and the
critical need for a crisis communication plan and management considerations.
Readers will also consider the diverse forms of public relations practice,
encompassing media, community, employee, investor, customer, donor, and
government relations. With this text, both students and professionals will
understand the full range of functions in the realm of sport public relations and
how to be progressive in their current and future public relations practices.
With an updated and expanded look at the skills and knowledge needed to
succeed in the sport industry, this 3rd Edition maintains its previous editions
stance as one of the most widely adopted sport management foundational texts
on the market. Editors Andy Gillentine and R Brian Crow, along with a team of
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leading authors, aim to provide readers with a dynamic and comprehensive
overview of the core concepts and current trends of the industry. Their years of
experience as elite academicians and practitioners make this volume a cuttingedge resource for undergraduates considering or pursuing careers in sport
management. Topics covered in this edition include economics and finance,
marketing, sponsorship and sales, facility and event management, media
relations, governance, and ethics.
Ethics in Sport, Third Edition, offers 32 essays by well-known authors. These
essays explore the roots of the ethical and moral dilemmas so prevalent in sport
culture today. Nearly half the essays are new to this edition.
Sports Marketing presents this field as a new discipline, helping readers gain a
stronger understanding of how to apply marketing strategies and tactics within
the sports marketing environment.Dr. Fullerton crafted this new text to present
the discipline of sports marketing in two broad perspectives. The first part of the
text (Chapters 3 - 14) deals with the idea of the marketing of sports products,
increasing media audiences, increasing live attendance, the selling of sportsrelated products, and more. The second part of the text (Chapters 15 - 22)
examines using a sports platform as a foundation for the marketing of non-sports
products, including examples such as Tiger Woods' endorsement of Tag Heuer
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watches and Coca-Cola's sponsorship of soccer's World Cup.This is not simply a
basic marketing text using sports examples. This new title fills a gap for this
newly recognized course area by presenting a strong business perspective
through its content. It looks at the economic impact of the industry and identifies
an array of career opportunities for students interested in sports marketing. There
is comprehensive coverage of how sports are used as a marketing platform and
an abundance of real-world national and international examples to support the
material.
This comprehensive, accessible and practical textbook provides a complete
grounding in both qualitative and quantitative research methods for the sports
studies student. The book offers the reader a step-by-step guide to the research
process, from designing a research project, to collecting and analyzing data, to
reporting the research, and is richly illustrated throughout with sport-related casestudies and examples from around the world. Now in a fully revised and updated
new edition, the book covers key topics such as: choosing an appropriate
research design undertaking a literature review key research techniques,
including questionnaires, interviews, content analysis and ethnographic studies
data analysis, including an introduction to SPSS, as well as guides to descriptive
and inferential statistics writing a research report ethical issues in sports
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research. Research Methods in Sports Studies is designed to be a complete and
self-contained companion to any research methods course and contains a wealth
of useful features, such as highlighted definitions of key terms, revision
questions, practical research exercises, and a companion website with web links,
multiple choice questions, powerpoint slides, and other learning resources. The
book is also an invaluable reference for any student undertaking a dissertation or
research project as part of their studies. Visit the companion website at:
www.routledge.com/textbooks/9780415493932
The Business of Sports provides a comprehensive foundation of the economic,
organizational, legal and political components of the sports industry. Geared for
journalism, communication and business students, but also an excellent resource
for those working in sports, this text introduces readers to the ever-increasing
complexity of an industry that is in constant flux. Now in its third edition, the
volume continues to offer a wealth of statistics and case studies, up to date with
the newest developments in sports business and focused on cutting-edge issues
and topics, including the many changes in international sports and the role of
analytics in decision-making and tax rules that have a major effect on athletes
and teams.
Social Issues in Sport, Fourth Edition, explores common questions and issues
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about sport and its relation to society through various sociological and cultural
lenses. The text is grounded in practical application and provides social theories
through which students may examine real-world issues
Now available in a fully revised and updated third edition, Sport Management:
Principles and Applications examines the nature of the sport industry and the role
of the state, non-profit and professional sectors in sport. It focuses on core
management principles and their application in a sporting context, highlighting
the unique challenges faced in a career in sport management. Written in highly
accessible style, each chapter has a coherent structure designed to make key
information and concepts simple to find and to utilize. Chapters contain a
conceptual overview, references, further reading, relevant websites, study
questions and up-to-date case studies from around the world to show how theory
works in the professional world. Topics covered include: strategic planning
organizational culture organizational structures human resource management
leadership governance financial management marketing performance
management. This book provides a comprehensive introduction to the practical
application of management principles within sport organizations. It is ideal for first
and second year students studying sport management related courses, as well
as those studying business focused and human movement/physical education
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courses who are seeking an overview of sport management principles. Visit the
companion website at www.routledge.com/textbooks/hoye
Financial Management in the Sport Industry provides readers with an
understanding of sport finance and the importance of sound financial
management in the sport industry. It begins by covering finance basics and the
tools and techniques of financial quantification, using current industry examples
to apply the principles of financial management to sport. It then goes beyond the
basics to show how financial management works specifically in sport - how
decisions are made to ensure wealth maximization. Discussions include debt and
equity financing, capital budgeting, facility financing, economic impact, risk and
return, time value of money, and more. The final section focuses on sport finance
in three sectors of the industry - public sector sports, collegiate athletics, and
professional sport-providing in-depth analysis of financial management in each
sector. Sidebars, case studies, concept checks, and practice problems
throughout provide practical applications of the material and enable thorough
study and practice. The business of sport has changed dynamically since the
publication of the first edition, and this second edition reflects the impact of these
changes on financial management in the sport industry. New to this edition are
changes to reflect the global nature of sport (with, for example, discussions of
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income tax rates in the Premiere League), expanded material on the use of
spreadsheets for financial calculations, a primer on accounting principles to help
students interpret financial statements, a valuation case study assignment that
takes students step by step through a valuation, a new stadium feasibility
analysis using the efforts of the Oakland Raiders to obtain a new stadium, a new
economic impact example focusing on the NBA All Star game, and much more.
The authors of the leading sports law casebook joined with two of the leaders in
the sports law field to develop a problem-based sports law and governance text
for undergraduate and graduate students. The text is presented in the traditional
law school case method style, with a unique focus on how those regulatory and
governance materials can be used to solve problems in sports, from issues like
Deflategate to the future of big-time intercollegiate athletics. Whether students
are interested in careers in professional or amateur sports law, they will acquire
foundational knowledge that will help them identify legal issues, minimize risk,
and become a generation of problem solvers within the sports industry.
Contracts, torts, agency, labor/employment, antitrust, and intellectual property
law are all addressed, as well as health and safety issues and high school,
college, and international/Olympic/regulatory concerns. In a world where sports
has proven to be a leader, the book also addresses racial and gender equity
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issues in depth.
How did the Olympics evolve into a multi-national phenomenon? How can the
Olympics help us to understand the relationship between sport and society?
What will be the impact and legacy of the Olympics after Tokyo in 2020?
Understanding the Olympics answers all these questions by exploring the social,
cultural, political, historical and economic context of the Games. This thoroughly
revised and updated edition discusses recent attempts at future proofing by the
International Olympic Committee (IOC) in the face of growing global anti-Olympic
activism, the changing geo-political context within which the Olympics take place,
and the Olympic histories of the next three cities to host the Games – Tokyo
(2020), Paris (2024) and Los Angeles (2028) – as well as the legacy of the
London (2012) Olympics. For the first time, this new edition introduces the reader
to the emergence of ‘other Games’ associated with the IOC – the Winter
Olympics, the Paralympics, and the Youth Olympics. It also features a full
Olympic history timeline, many new photographs, refreshed suggestions for
further reading, and revised illustrations. The most up-to-date and authoritative
textbook available on the Olympic Games, Understanding the Olympics is
essential reading for anybody with an interest in the Olympics or the wider
relationship between sport and society.
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Managing Sport Facilities, Third Edition, provides students with the vital
information and vocabulary to make smart decisions in all areas of facility
management. This edition includes a new chapter on green facility management.
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons,
places, and events. Cram101 Just the FACTS101 studyguides gives all of the
outlines, highlights, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanies:
9781450421041. This item is printed on demand.
This book is a printed edition of the Special Issue "Sports Finance" that was
published in IJFS
Effective marketing is essential for any successful sport organization, from elite
international teams to local leagues. Now in a fully revised and updated third
edition, Advanced Theory and Practice in Sport Marketing is still the only text to
introduce key theory and best practice at an advanced level. This new edition
goes beyond the introductory marketing course by exploring advanced marketing
theories related to social responsibility, global issues, information systems,
consumer behavior, product management, logistics, sales, promotions, and
social/digital/mobile media. New to the edition are sections on branding,
destination marketing, and performance evaluation that demonstrate how to
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measure impacts through sport marketing and how to use analytics to determine
sport marketing success. Every chapter contains extended case studies and
theory-to-practice insights from marketing professionals around the world and a
companion website includes an impressive array of additional teaching and
learning resources. Advanced Theory and Practice in Sport Marketing goes
further than any other textbook to prepare students for the real world of sport
marketing. It is essential reading for any upper-level undergraduate or
postgraduate course in sport marketing or sport business.
This exciting, accessible introduction to the field of Sports Studies is the most
comprehensive guide yet to the relationships between sport, culture and society.
Taking an international perspective, Sport, Culture and Society provides students
with the insight they need to think critically about the nature of sport, and
includes: a clear and comprehensive structure unrivalled coverage of the history,
culture, media, sociology, politics and anthropology of sport coverage of core
topics and emerging areas extensive original research and new case study
material. The book offers a full range of features to help guide students and
lecturers, including essay topics, seminar questions, key definitions, extracts from
primary sources, extensive case studies, and guides to further reading. Sport,
Culture and Society represents both an important course resource for students of
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sport and also sets a new agenda for the social scientific study of sport.
Designed for aspiring school leaders, this text presents the realities of school
finance policy and issues, as well as the tools for formulating and managing
school budgets. In an era of dwindling fiscal support for public schools,
increasing federal mandates, and additional local budget requirements,
educational leaders must be able to articulate sound finance theory and
application. The authors move beyond coverage found in other texts by providing
critical analysis and unique chapters on misconceptions about school finance;
fiscal capacity, fiscal effort, adequacy, and efficiency; demographic issues; and
spending and student achievement. Examining local, state, and federal education
spending, this text gives readers the foundation to understand school finance and
knowledgeably educate colleagues, parents, and other stakeholders about its bigpicture issues, facts, and trends. The new edition of American Public School
Finance will help educational leaders at all stages of their careers become
informed advocates for education finance practice and reform. New in this
edition: Expanded coverage on school choice Discussion of new standards and
law Updated exploration of student demographics and its impact on learning
Advanced pedagogical features such as connections to the latest Professional
Standards for Educational Leaders (PSEL), Focus Questions, Case Studies, and
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Chapter Questions/Assignments Complementary electronic resources designed
to deepen and extend the topics in each chapter and to provide instructors with
lecture slides and other teaching strategies.
"Success in sport depends upon the athlete's ability to develop and perfect a
specific set of perceptual, cognitive and motor skills. Now in a fully revised and
updated new edition, Skill Acquisition in Sport examines how we learn such skills
and, in particular, considers the crucial role of practice and instruction in the skill
acquisition process. Containing thirteen completely new chapters, and engaging
with the significant advances in neurophysiological techniques that have
profoundly shaped our understanding of motor control and development, the
book provides a comprehensive review of current research and theory on skill
acquisition. Leading international experts explore key topics such as: attentional
focus augmented Feedback observational practice and learning implicit motor
learning mental imagery training physical guidance motivation and motor learning
neurophysiology development of skill joint action. Throughout, the book
addresses the implications of current research for instruction and practice in
sport, making explicit connections between core science and sporting
performance. No other book covers this fundamental topic in such breadth or
depth, making this book important reading for any student, scholar or practitioner
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working in sport science, cognitive science, kinesiology, clinical and rehabilitation
sciences, neurophysiology, psychology, ergonomics or robotics"-First Published in 2001. Routledge is an imprint of Taylor & Francis, an informa
company.
The third edition of Governance and Policy in Sport Organizations introduces readers to
the power and politics of sport organizations. It explores the managerial activities
essential to governance and policy development, and it looks at the structure and
function of organizations like those with which readers will interact in the workplace. It
also demonstrates where the power lies in an organization or industry segment and
how individual sport organizations fit in to the greater industry. Current policy issues
and the ethical questions they raise are also addressed. Real-world case studies
demonstrate the types of dilemmas that sport managers face every day. In addition,
professional administrators from a wide variety of sport organizations contribute their
perspectives, giving readers a glimpse into the real concerns of sport professionals and
the impact of governance and policy on their jobs. The book's practical foundations,
readability, and logical organization all help readers to understand the big picture of the
sport industry and their place in it as future sport managers. New to the third edition is a
chapter on individual professional sport, which explores how this industry segment
differs from professional sport leagues. In addition, contributions from Thierry Zintz,
from the Universite catholique de Louvain, offer insights into European sport
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organizations.
A hands-on guide to using Excel in the business context First published in 2012, Using
Excel for Business and Financial Modelling contains step-by-step instructions of how to
solve common business problems using financial models, including downloadable
Excel templates, a list of shortcuts and tons of practical tips and techniques you can
apply straight away. Whilst there are many hundreds of tools, features and functions in
Excel, this book focuses on the topics most relevant to finance professionals. It covers
these features in detail from a practical perspective, but also puts them in context by
applying them to practical examples in the real world. Learn to create financial models
to help make business decisions whilst applying modelling best practice methodology,
tools and techniques. • Provides the perfect mix of practice and theory • Helps you
become a DIY Excel modelling specialist • Includes updates for Excel 2019/365 and
Excel for Mac • May be used as an accompaniment to the author’s online and face-toface training courses Many people are often overwhelmed by the hundreds of tools in
Excel, and this book gives clarity to the ones you need to know in order to perform your
job more efficiently. This book also demystifies the technical, design, logic and financial
skills you need for business and financial modelling.
Understanding Sport Organizations provides a strong foundation in organizational
theory and organizational behavior and addresses how that theory is applied in a realworld context. It engages readers by providing opportunities to discover the theory in
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practice.
Sport Law: A Managerial Approach, third edition, merges law and sport management in
a way that is accessible and straightforward. Its organization continues to revolve
around management functions rather than legal theory. Concise explanations, coupled
with relevant industry examples and cases, give readers just enough legal doctrine to
understand the important concepts that apply to each area. This book will help prepare
students as they get ready to assume a broad range of responsibilities in sport,
education, or recreation. Whether readers work as coaches or teachers; administer
professional programs; manage fitness/health clubs; or assume roles in a high school,
college, Olympic, or professional sport organization, legal concerns will inevitably be
woven into their managerial concerns. This book provides knowledge of the law that
helps create a competitive advantage and build a more efficient and successful
operation that better serves the needs of its constituents. Special Features of the Book
Managerial context tables. Chapter-opening exhibits act as organizational and study
tools identifying managerial contexts in relation to major legal issues, relevant law, and
illustrative cases for the chapter. Case opinions, focus cases, and hypothetical cases.
Legal opinions--both excerpted (case opinions) and summarized (focus
cases)--illustrate relevant legal points and help readers understand the interplay
between fact and legal theory. The cases include questions for discussion, and the
instructor’s manual provides guidance for the discussion. Hypothetical cases further
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highlight topics of interest and include discussion questions to facilitate understanding
of the material; analysis and possible responses appear at the end of the chapter.
Competitive advantage strategies. Highlighted, focused strategies based on
discussions in the text help readers understand how to use the law to make sound
operational decisions and will assist them in working effectively with legal counsel.
Discussion questions, learning activities, and case studies. Thoughtful and thoughtprovoking questions and activities emphasize important concepts;they help instructors
teach and readers review the material. Creative case studies stimulate readers, as
future sport or recreation managers, to analyze situations involving a legal issue
presented in the chapter. Annotated websites. Each chapter includes a collection of
web resources to help readers explore topics further. Accompanying the web
addresses are brief descriptions pointing out key links and the sites' benefits.
Bookmarking these sites will help readers in future research or throughout their careers.
Human Resource Management in Sport and Recreation, Third Edition, provides current
and future practitioners with a solid foundation in research and application of human
resource management in the sport and recreation industries. The third edition prepares
students for success by bringing into focus the three divergent groups of people who
constitute human resources in sport and recreation organizations: paid professional
workers, volunteers, and the clients themselves. Dr. Packianathan Chelladurai, pioneer
in the field of sport management, continues to bring his expertise to this edition; he is
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joined by new coauthor Dr. Shannon Kerwin, an active researcher in organizational
behavior and human resource management in sport. With more than 50 collective years
of experience in teaching management of human resources, Chelladurai and Kerwin
synthesize the core dynamics of human resources and the management of these
resources as well as the role of the sport and recreation manager. The third edition’s
updated references, examples, and studies reflect the increased growth, interest, and
complexity in human resource management in recreation and sport in recent years.
Additional enhancements of the third edition include the following: • A new opening
chapter on the significance of human resources describes consumer services,
professional services, and human services and provides a model for the subsequent
chapters. • A greater emphasis is placed on recruitment and training as an essential
component of success. • New “Technology in Human Resource Management” and
“Diversity Management of Human Resources” sidebars connect theory to practice for
sport managers as they confront contemporary issues in the workplace. • Case studies
at the end of each chapter help students apply concepts from the chapter to real-world
scenarios. • Instructor ancillaries help instructors prepare for class with the use of an
instructor guide with a syllabus, tips for teaching, and additional resources, as well as
an image bank. In addition, updated pedagogical aids include learning objectives,
summaries, lists of key terms, comprehension questions, and discussion questions to
guide student learning through each chapter. Sidebars throughout the text provide
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applied concepts, highlight relevant research, and offer digestible takeaways.
Organized into four parts, the text begins by outlining the unique and common
characteristics of the three groups of human resources in sport and recreation. Part II
focuses on differences in people and how the differences affect behavior in sport and
recreation organizations. In part III, readers explore significant organizational processes
in the management of human resources. Part IV discusses two significant outcomes
expected of human resource practices: satisfaction and commitment. Finally, a
conclusion synthesizes information and presents a set of founding and guiding themes.
Human Resource Management in Sport and Recreation, Third Edition, explains
essential concepts in human resources in the sport and recreation industries. The
authors present a clear and concise treatise on the critical aspects of management of
human resources within sport and recreational organizations to help aspiring and
current professionals maximize their potential in the field.
Anybody working in sport management will be involved in the operation of a sports
facility at some point in their career. It is a core professional competency at the heart of
successful sport business. Sport Facility Operations Management is a comprehensive
and engaging textbook which introduces cutting-edge concepts in facilities and
operations management, including practical guidance from professional facility
managers. Now in a fully revised and updated second edition—which introduces new
chapters on capital investment and operational decision-making—the book covers all
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fundamental aspects of sport facility operations management from a global perspective,
including: ownership structures and financing options planning, design, and
construction processes organizational and human resource management financial and
operations management legal concerns marketing management and event planning
risk assessment and security planning benchmarking and performance management
Each chapter contains newly updated real-world case studies and discussion
questions, innovative 'Technology Now!' features and step-by-step guidance through
every element of successful sport facilities and operations management, while an
expanded companion website offers lecture slides, a sample course syllabus, a bank of
multiple-choice and essay questions, glossary flashcards links to further reading, and
appendices with relevant supplemental documentation. With a clear structure running
from planning through to the application of core management disciplines, Sport Facility
Operations Management is essential reading for any sport management course.
Successful sports agents are comfortable with high finance and intense competition for
the right to represent talented players, and the most respected agents are those who
can deal with the pressures of high-stakes negotiations in an honest fashion. But
whereas rules and penalties govern the playing field, there are far fewer restrictions on
agents. In The Business of Sports Agents, Kenneth L. Shropshire, Timothy Davis, and
N. Jeremi Duru, experts in the fields of sports business and law, examine the history of
the sports agent business and the rules and laws developed to regulate the profession.
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They also consider recommendations for reform, including uniform laws that would
apply to all agents, redefining amateurism in college sports, and stiffening requirements
for licensing agents. This revised and expanded third edition brings the volume up to
date on recent changes in the industry, including: —the emergence and dominance of
companies such as Creative Artists Agency and Wasserman Media Group —high-profile
cases of agent misconduct, principally Josh Luchs, whose agent certification was
revoked by the NFLPA —legal challenges against the NCAA that may fundamentally
change the definition of amateurism —changes to agent regulations resulting from new
collective bargaining agreements in all of the major professional sports —evaluation of
the effectiveness of the Uniform Athlete Agents Act (2000) to regulate agent conduct
—issues faced by the increasing number of agents representing athletes who work
abroad as well as athletes from abroad who work in the United States. Whether
aspiring sports agent, lawyer, athlete seeking an agent, or simply interested in
understanding the world of sports representation, the reader will find in The Business of
Sports Agents the most comprehensive overview of the industry as well as a
straightforward analysis of its problems and proposed solutions.
Effective communications skills are essential for any organization. In this fully revised
and updated edition of his groundbreaking guide to communications in sports, Joe
Favorito introduces the skills, knowledge and techniques needed to become a
successful communicator. Drawing on nearly thirty years of professional experience,
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including work with the International Baseball Federation, New York Knicks,
Philadelphia 76ers, Bloomberg Sports and the US Tennis Association, as well as
projects with the NFL, USOC, NASCAR, MLB, MLS and many other elite groups and
brands in sports and entertainment, Favorito outlines the history of sports
communications, explores all the most important professional themes, topics and
issues, and highlights exciting opportunities for future growth and development. With a
strong emphasis on professional practice and the day-to-day realities of working in
sports and entertainment, the book covers all the core functional areas such as:
Effective writing and speaking Building and Marketing brands Developing contacts and
networks Social and Digital Media Strategy Gaining experience and internships Crisis
management Successful pitching Press conferences Working with individual athletes,
teams and league organizations Agents, Broadcast Networks and Agencies
Understanding the global sports market The second edition includes brand new
material on using social media, gaming, and brand integration, as well as extended realworld case studies and interviews with trailblazing PR professionals. No other book
offers such a valuable insider’s view of the sports communications industry or the
importance of PR and media relations in building successful sports organizations.
Sports Publicity is essential reading for all students working in sport business,
marketing or communications, and any PR practitioner looking to improve their
professional skills and technique.
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Applied Sport Management Skills, Third Edition With Web Study Guide, takes a unique and
effective approach to teaching students how to become strong leaders and managers in the
world of sport. Organized around the central management functions—planning, organizing,
leading, and controlling—this third edition addresses the Common Professional Component
topics outlined by the Commission on Sport Management Accreditation (COSMA). The text
explains important concepts but then takes the student beyond theories, to applying those
management principles and developing management skills. This practical how-to approach,
accompanied by unmatched learning tools, helps students put concepts into action as sport
managers—developing the skills of creative problem solving and strategic planning, and
developing the ability to lead, organize, and delegate. Applied Sport Management Skills, Third
Edition, has been heavily revised and touts a full-color format with 1,300 new references.
Content updates keep pace with industry trends, including deeper discussions of legal liability,
risk management and equipment management, servant leadership, sport culture, and social
media. Particularly valuable are the special elements and practical applications that offer
students real opportunities to develop their skills: Features such as Reviewing Their Game
Plan and Sport Management Professionals @ Work (new to this edition) provide a cohesive
thread to keep students focused on how sport managers use the concepts on the job. Applying
the Concept and Time-Out sidebars offer opportunities for critical thinking by having the
student think about how specific concepts relate to a sport situation or to the student’s actual
experiences in sports, including part-time jobs, full-time jobs, internships, and volunteer work.
Self-Assessment exercises offer insight into students’ strengths and weaknesses and how to
address shortcomings. An enhanced web study guide is integrated with the text to facilitate a
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more interactive setting with which to complete many of the learning activities. Several of the
exercises require students to visit a sport organization and answer questions to gain a better
understanding of sport management. Skill-Builder Exercises present a variety of scenarios and
provide step-by-step guidance on handling day-to-day situations such as setting priorities,
conducting job interviews, handling conflict, and coaching employees to better performance.
Sports and Social Media Exercises offer Internet-based activities that expose students to the
role of social media in managing a sport organization. Students are required to use popular
social media sites such as Facebook, Twitter, and LinkedIn and visit sport websites. Game
Plan for Starting a Sport Business cases put students in the driver’s seat and ask them to
perform managerial activities such as developing an organization structure and formulating
ideas on how to lead their employees. The web study guide allows students to complete most
of the learning activities online or download them and then submit them to the instructor.
Instructors will also have access to a suite of ancillaries: an instructor guide, test package, and
presentation package. Applied Sport Management Skills, Third Edition, is a critical resource
that provides students with a thorough understanding of the management principles used in
sport organizations while also helping students developing their practical skills. Students will
appreciate the opportunity to begin building a solid foundation for a fulfilling career in sport
management.
The fully revised third edition of the popular Foundations of Sports Coaching textbook aims to
provide a comprehensive and engaging introduction to the practical and theoretical principles
that underpin the sports coaching process, from both a participation and performance
perspective. The focus of this contemporary edition is to bridge the gap between practical
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sports coaching delivery and the conceptual theories that underpin a sports coach’s practice.
It provides a wealth of real-world examples and up-to-date case studies from a wide range of
sports to support the developing practitioner and help sports coaches understand how to apply
key concepts and theories to their practice. In addition, there are countless practical coaching
tips, techniques and strategies to further support sports coaches in their practice and
development. The book will provide the reader with the skills, knowledge and background they
will need to prepare athletes and sports people technically, tactically and strategically, covering
the key components of a sports coaching-related undergraduate course, including: ? the
continuing professionalisation of sports coaching ? the International Sports Coaching
Framework (I.C.C.E.) ? the fundamental skills of a sports coach ? how to coach populous
groups ? coaching philosophy ? coaching pedagogy ? creating a positive learning environment
? talent ID and sevelopment ? the reflective coach ? performance analysis to support coach
feedback. This third edition updates the style of previous versions with all-new chapters
focusing upon international professional practice frameworks, coaching philosophy, coaching
pedagogy, talent identification and development, and reflective practice. All of these are critical
for the contemporary practitioner to understand in order to ensure they provide the best
possible coaching environment for their athletes to develop and succeed. No other introductory
textbook explains the importance of a holistic approach to sports coaching practice. This is an
essential companion to any sports coaching course.
In Venture Capital and the Finance of Innovation, future and current venture capitalists will find
a useful guide to the principles of finance and the financial models that underlie venture capital
decisions. Assuming no knowledge beyond concepts covered in first-year MBA course, the text
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serves as an innovative model for the valuation of start ups, and will familiarise you with the
relationship between risk and return in venture capital, historical statistics on the performance
of venture capital investments, total and partial valuation--and more.
"Sport Finance, Third Edition," allows students to grasp fundamental concepts in sport finance,
even if they have not previously studied finance. The text engages students with a practical
approach to traditionally difficult financial skills and principles.
This new edition will further solidify its standing as the most authoritative text on sport finance.
The authors have completely reorganised and revised this popular textbook. This edition
provides detailed coverage of the current financial issues and challenges facing managers in
professional, collegiate, and non-profit sport agencies. Expert practitioners also provide
content in key areas such as ticket sales, licensing, and media sales.
Managing Intercollegiate Athletics is the leading introduction to the management and
governance of college sport. Now in a fully revised and updated third edition, this book reveals
the inner workings of athletic departments and the conferences and governing organizations
with which they work, offering insider perspectives to help prepare students who are interested
in pursuing a career in collegiate athletics management. Written in a user-friendly style, and
containing real world cases, data and examples in every chapter, the book introduces the key
managerial concepts that every successful professional needs to know, and takes the reader
through the core management process and functions, from goal-setting and strategy to
recruiting, finance and change management. With a strong focus on practical skills, the book
also encourages critical thinking and includes interviews with successful practitioners in every
chapter. This new edition includes a brand-new chapter on professional development and
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expanded coverage of ethical issues, diversity and social justice in sport. It contains new case
studies and examples throughout, and has been updated to reflect changes to NCAA bylaws
and legislation. This is an essential textbook for any course on intercollegiate athletics and
invaluable supplementary reading for any courses on sport management, sport marketing,
sport fundraising, sport governance or higher education management. The book is
accompanied by updated online resources, featuring PowerPoint slides and an instructor
manual.
Sports Media covers reporting, anchoring, and production, and offers thorough descriptions of
the sports reporter and anchor's function in sports journalism. This text offers important
historical background on the evolution of the sports industry, some grounding in the business
of sports, and a discussion of social issues including the experience of women in sports
journalism. New to this edition: An introduction focused on the intersection of economics,
technology, and culture that drives modern sports journalism Interviews with industry experts
currently working in the field of sports journalism The evolution of the industry to today’s
audience-driven, social media-influenced landscape Reporting as storytelling in a modern
media environment A companion website (www.routledge.com/cw/schultz) featuring video and
audio examples from the authors’ own work to illustrate concepts from the text, links to
additional examples and further resources, video tours of production facilities, video interviews
with leaders in the field, and an updated instructor’s manual.
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